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Lindsay Gifford
Gifford’s Ice Cream
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Years with company:  My dad jokes that
I declared shortly after my birth that I
would someday run the company, but I’ve
only been allowed to work here for the past
11 years. I acted as an office “girl Friday”
during the summers of my four years in
high school and then moved into a position
as assistant to the controller while attend-
ing college. My full-time status began the
day after my graduation from Bryant Uni-
versity.

Current position: VP of Sales & Market-
ing

What positions have you had with this
company?
Assistant to the Controller
Sales Management 
Business Office Management

Brief job description: 
As in any small business, Gifford’s Ice
Cream requires that every employee wear
many hats (including hair-nets) just to
move through our daily operations. My
main focus is to grow our sales and I work
closely with our team of sales reps to set
goals, and provide support for success.
Other projects on my list are pretty varied:
managing the freshening of the Gifford’s
brand; meeting with distributors and poten-
tial distributors; setting up sales promo-
tions; sitting for interviews regarding the
latest awards earned by our company;
attending trade shows and industry conven-
tions; and even scooping ice cream for
charitable events on occasion!

Degrees: 
B.S. in Business Administration, Bryant Uni-
versity, Smithfield, RI

Professional/volunteer affiliations:
I served as board secretary on the Skowhe-
gan Chamber of Commerce and am cur-
rently a member of the Maine Family Busi-
ness Board. I’ve also enjoyed working with
kids as a coach for youth organizations in
both track and soccer.

Mentors and how have they assisted
you in your career?
My father, John Gifford, and uncle, Roger
Gifford, the owners of Gifford’s Ice Cream,
have been and continue to be my mentors.
They have always said that my last name
“just gets me in the door” and from there
I have to decide what I want to do with the
opportunity in front of me. They have been
great at guiding my career while still letting
me make my own mistakes along the way
in order to learn from them.

Who is your most immediate supervi-
sor?
John and Roger Gifford

What are you most proud about in your
career achievements?
I had been in an apprentice-type role since
joining the company full-time after college.
In the last year that has changed and I’ve
taken the lead role in planning the future
for the family business. I am actively redi-
recting the sales team to achieve the com-
pany’s short- and long-term goals.

Most rewarding part of your job:
Working with my family. My last name is on
every package that leaves the plant, which
represents both a great source of pride and
a huge responsibility. Every move that I
make is planned with the final goal in mind
of transitioning this family business into the
3rd generation, my generation, and

beyond. I strive to be a good steward of the
company so that it is in good shape when
my nephew or my cousin or my own (as yet
unborn) child is ready to take the reins.

Most challenging part of job: 

Working with my family. Besides myself,
there are eight other family members cur-
rently actively involved in the daily opera-
tion of Gifford’s Ice Cream and my grand-
parents, in their 80s, still stay informed and
weigh-in on a regular basis. So much inter-
action can be great or not-so-great. We all
share the same dream and so we work to
keep the company’s best interest in mind
while dealing with any, thankfully infre-
quent, family issues.

Thoughts on issues and opportunities
in retail food industry today: 
Competing at the retail level requires a
compelling competitive proposition. Gif-
ford’s Ice Cream is well positioned in this
regard, and in fact, is a huge opportunity.
Too many consumers approach the glut of
sameness in the ice cream section with
apprehension; after all, most competitors
are working with the same basic 10 per-
cent formula and the same ingredient cost
structure. Gifford’s offers a true point of dif-
ferentiation, premium ice cream at 14%
butterfat with homemade, premium ingre-
dients. As a four time winner of the World’s
Best Ice Cream title, Gifford’s Ice Cream has
proven that different is GOOD when you’re
talking about ice cream.
We are just a regional player mixing it up
with much larger dairies, but the competi-
tion makes us better, smarter and tougher,
every day. We love the challenge and
embrace the burden it puts on us to con-
tinuously tweak our approach to getting Gif-

ford’s ice cream on the tables of families
throughout New England.

Hobbies: 
Although my fiancé would say that work is
my hobby, I really do enjoy time away from
the job. We can’t wait for winter and SNOW!
The calendar says that winter starts on Dec.
21 and ends on March 20 – the calendar
wasn’t created by anyone who lives in
Maine. We both grew up here, love the out-
doors and spend as much time as possible
on the snowmobile trails all over the state.
After a day outside, a good book is my
favorite form of relaxation and I often swap
reading material with my family and
friends. 

Melanie A. Gosselin
New Hampshire Food Bank
Years with company: 5 1/2 years 

Current position: Executive Director

What positions have you had with this
company? Executive Director

Brief job description: 
As executive director, my responsibilities
include managing the acquisition and dis-
tribution of donated and purchased food to
those in need throughout New Hampshire
through our network of 411 soup kitchens,
food pantries, and shelters.  We also work
to address the root causes of hunger
through our outreach programs.  I am
responsible for achieving effectiveness and
efficiency through strategic planning, advo-
cacy, fundraising and donor stewardship.

Degrees:  
Bachelor of Music, Keene State College

Professional/volunteer affiliations:
Feeding America’s National Council, East-
ern Elect, 2009-
N.H. Center for a Food Secure Future,
Founding member, 2006-
Greater Manchester COAD, (Community
Organizations Active in Disasters) Found-
ing member, 2007-
N.H. VOAD, (Volunteer Organizations Active
in Disasters) member, 2003-

Mentors and how have they assisted
you in your career?
My family has always been supportive in my
career and personal goals. I would like to
acknowledge my staff and advisory commit-
tee for their support and trust through my
tenure.  John Dumais, president of the N.H.
Grocer’s Association, Dominique Rust,
VP/COO of N.H. Catholic Charities, and
Mark Biewald of Feeding America, have
been particularly supportive and provided
guidance throughout my career with the
New Hampshire Food Bank.

Who is your most immediate supervi-
sor?
Dominique Rust, VP/COO, N.H. Catholic
Charities

What are you most proud about in your
career achievements?
I am most proud of the growth of the New
Hampshire Food Bank.  Our dedicated staff,
volunteers and generous donors have
allowed us to triple our distribution in five
years.  And because of their support I have
been able to develop and implement sever-
al new programs that specifically target at-
risk populations and allowed the Food
Bank to become fiscally sound, and the
leader in the fight against hunger in New
Hampshire.

Most rewarding part of your job: 
I have found it most rewarding to be able
to develop so many different relationships
that have turned into friendship not only
with many businesses, but other organiza-
tions that address the issue of hunger.  This
position has also provided me the ability to
be creative while providing one of the most
basic services to the most vulnerable.

Most challenging part of job: 
There are not enough hours in the day.
Often searching out the resources to devel-
op new initiatives is extremely challenging
particularly in this economic environment. 

Thoughts on issues and opportunities
in retail food industry today: 
We are extremely grateful for the continued
support of the food industry as a whole.
Without this continued support, we would
not be able to provide the services we do.
Our industry partners have reacted time
and time again to our needs and have
worked with us to strategize best practices.
The term “cause-related marketing” was

coined to describe an alliance between a
for-profit company and a nonprofit organ-
ization to both promote the company and
raise money for the nonprofit.  During this
difficult economic environment, we have
worked with our food industry partners to
successfully develop and implement

“cause-related” marketing promotions that
have been extremely successful for the
Food Bank.   The flexibility and innovation
of the food industry has continually provid-
ed the necessary resources to accommo-
date the needs of the hungry through the
country.

Hobbies:
Training my dog, Zoe; playing guitar; wood-
working; interior design.  
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American Food Systems, Inc. 
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Years with company:  16 years 

Current position:  Purchasing and Pro-
curement 

What positions have you had with this
company?  Admin. Secretary and Purchas-
ing

Brief job description: 
Work with the president, vice president,
directors of operation and vendors to pro-
cure and purchase quality products for our
restaurants.

Mentors and how have they assisted
you in your career?
My parents that gave me a strong foundation

for a good education, good work ethics and
respect for others. 
In the food industry, the relationships built
with select vendor representatives who have
been in the business for many years, shar-
ing their knowledge and offering assistance
through the everyday opportunities and
challenges that are presented.

Who is your most immediate supervi-
sor?  
Mr. Miminos

What are you most proud about in your
career achievements?
Establishing strong vendor
relationships/partnerships to procure qual-
ity products at competitive prices.

Most rewarding part of your job: 
The respect and recognition in the industry
from my professional peers.

Most challenging part of job:
Keep strong vendor relations to make sure

purchases are in place to assure consisten-
cy of products offered and their availability
so our customers get the best quality and
value.

Thoughts on issues and opportunities
in retail food industry today:
Understand the economic times and chal-
lenges everyone faces today and to insure
the customer receives the quality service,
good food and value for a pleasant dining
experience.

Hobbies: 
Enjoy being with family and friends and
vacationing in the Caribbean. 

Joann C. Giannino


